
Nestlé Purina LiveClear 
wins 4Sight’s 3rd Annual 
Evergreen Award for Pet 
Care Category

For the third year in a row, the tech-enabled insights 

company 4Sight has announced their Evergreen Awards: 

a series of awards that celebrate and acknowledge some 

of the best new product launches across 10 CPG categories.  

Because much of social media has an ephemeral feel to 

it—here today, gone tomorrow—4Sight’s Evergreen Awards

measure success through product reviews. Consumer reviews last 

for years and help inform purchase decisions long after the review 

has been written, while also helping marketers understand 

changes in the consumer experience over time. In other words, 

reviews are evergreen.  



Given the importance of star rating as the overall indicator of 

satisfaction with the brand experience, the award criteria are twofold:  

• First, 4Sight identified the star rating for new 2020 launches in the 

Pet Care category. Star rating is a top measure of the brand’s 

performance that takes into account the complete consumer 

experience— everything from price and value perception to 

packaging and product benefits, from quality and functionality to 

overall emotional reaction. 

• The second factor is the number of reviews, an indicator of reach 

and scope of a new launch. For any new launch to be considered a 

contender for the Evergreen Award, it needs a minimum of 75 

reviews. 



The Category

For the Pet Care category, 4Sight 

looked at over 19 new pet food and 

treat product launches.  

Notable new launches in addition to 

our winner were Blue Buffalo Bursts 

and Friskies Farm Favorites.  

As a whole, the category’s new 

products averaged 203 reviews and 

4.5/5 star rating.



Winner: LiveClear 
(Nestlé Purina)

Purina’s innovative LiveClear cat food is a clear standout product in 

the Pet Care category. Meshing science with functionality, this dry 

cat food “works from the inside out to decrease a common issue with 

pets: allergens.” 

Pet Care products face a high level of scrutiny, with owners 

constantly analyzing details with a careful eye, especially when a 

product promises to address a real owner need: reduce the 

prevalence of cat allergens that cause human allergies.

LiveClear shattered both of the Evergreen Awards metrics’ 

benchmarks with a total of 352 reviews and a 4.69/5 star rating in 

2020, markedly higher than other category players. 



The Insights

When 4Sight dug deeper into the data and 

ran one core, proprietary, Machine Learning 

algorithm on LiveClear’s reviews, a clear 

reason—for why consumers rated the new 

brand so highly became apparent.  

4Sight’s Drivers analysis tells the story of 

what consumers—unprompted—experience, 

need and want from the products they 

purchase.  

The result of the analysis, the drivers 

themselves, are individual consumer words 

used in reviews they write, and they reveal a 

brand’s strengths and weaknesses, and help 

prioritize the actions to take to improve or 

maintain the consumer experience. 
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Key Positive Drivers (Consumer Words) Allergies Eyes Love

Driver Impact 9.83% 3.74% 6.65%

Prevalence of Word 57.1% 18.1% 30.6%

Star Rating (Reviews with Driver Word) 4.86/5 4.89/5 4.91/5

Impact on Star Rating 
(Reviews with Driver Word, Compared to Overall Star Rating)

+0.17 pts. +0.21 pts. +0.22 pts.

A few of the top positive Drivers for 

LiveClear included “allergies,” 

“eyes,” and “love.”  

Pet parents’ love for this product was undeniable! In addition to a proprietary quantitative 

driver algorithm, 4Sight always takes a qualitative look at the consumer verbatims (i.e., 

reviews). It is here we uncover how much LiveClear has helped owners who suffer from cat 

allergies and put those drivers into context. Turn to the next slide to see some examples:

Consumers used these words a lot in 

their reviews, as reflected by the 

Prevalence of Word metric above. 

While it’s not surprising that consumers talked about allergies—it’s the core brand 

promise, after all—the word eyes existed due to a benefit the owner was experiencing 

(lack of cat allergens = no owner allergies, most specifically itchy or watery eyes). 

The Insights



No more itchy 

or watery eyes, 

just snuggles 

and hugs that 

were not 

possible 

before—what’s 

not to love?



We wish all the 2020 
winners—and 
contenders—continued 
success and are excited 
to see 2021’s list of 
innovative products and 
brands as they chase 
the goal of being 
evergreen.


